
       
 

 

  
 
 

       P R E S S    R E L E A S E  
 

 
        Paris, December 18, 2019 

 
HAVAS GROUP CONTINUES EXPANSION IN INDIA  

WITH THIRD ACQUISITION OF THE YEAR – SHOBIZ,  
ONE OF THE COUNTRY’S LEADING EXPERIENTIAL AGENCIES 

 
Havas Group today announced its third acquisition in India in 2019 – Shobiz – the 
country’s first and most experienced experiential agency. Founded in 1982, Shobiz is 
regarded as a pioneer in the experiential space and has grown steadily and 
consistently to employ over 300 professionals across its five offices in India.  
 
Headquartered in Mumbai, Shobiz is a multi-disciplinary experiential communications 
agency, offering an integrated service spectrum from concept to commissioning and 
final reporting. The agency’s strengths include strategic planning, communication & 
content design, creative, graphic and architectural design, audience acquisition, 
production and logistics. The Shobiz portfolio has over 142 recurring clients. 
  
Shobiz will continue to be led by its Chief Executive Officer – Sameer Tobaccowala, 
who will report to Vishnu Mohan – Chairman & CEO, Havas Group India & South East 
Asia.  
  
Yannick Bolloré, Chairman and CEO Havas Group comments: “India has 
increasingly become a priority for Havas, and even more so over the past 12 months. 
With the acquisition of Shobiz we have delivered on our ambitious growth plan to triple 
our footprint in India. Shobiz’s talented teams are renowned for their solid track record 
and their excellence in the planning and flawless execution of complex events. After 
strengthening our local digital and service design capabilities with the acquisitions of 
Think Design and Langoor, we can now significantly boost our activation and 
experiential offer on the rapidly growing events market in India. Shobiz is a precious 
addition to Havas and I welcome them warmly.”  
  
Vishnu Mohan, Chairman & CEO, Havas Group India & South East Asia adds:  
“Experiential marketing is a critical component of an integrated approach to brand 
building as consumers are demanding personalized and meaningful interactions 
across all touchpoints. The acquisition of Shobiz will further strengthen the breadth of 
our multi-disciplinary Village model of working and bring on board a different kind of 
creative skills set. Shobiz’s transformation from a leading production house to be one 
of the country’s leading experiential communications agency is impressive and I am 
delighted to welcome Sameer and his entire team to the Havas family.” 



       
 

 “Crafting unforgettable brand experiences has the power to engage consumers in 
ways not seen before. Havas Group’s integrated approach to brand building coupled 
with their entrepreneurial spirit resonated with us. We are confident that this 
collaboration will unlock unprecedented growth opportunities for us and forge stronger 
consumer connections that foster trust, loyalty and business results. We are thrilled to 
be a part of Havas and look forward to a meaningful journey ahead, together,” said 
Sameer Tobaccowala, CEO, Shobiz.  
 
  
 
 
 
About Havas Group 
Havas is one of the world’s largest global communications groups. Founded in 1835 in Paris, the Group employs 20,000 people 
in more than 100 countries and operates through its three business units covering all communication activities. Havas Group 
integrated Vivendi in December 2017. Havas Group’s mission is to make a meaningful difference to brands, businesses and 
people. To better anticipate client needs, Havas has adopted a fully integrated model through its 60+ Havas Villages around the 
world. In these Villages, creative, media and healthcare & wellness teams work together, ensuring agility and a seamless 
experience for clients. Further information about Havas Group is available on the company’s website: havasgroup.com 
#MeaningfulDifference 
 
About Shobiz 
Shobiz is India’s premier experiential communications agency. While our founder began his journey even before Indian 
independence, it is his vision, ethos and work ethic that pervades our corporate DNA to this day. From the early beginnings in 
theatre and wedding décor to the region’s foremost experiential agency, Shobiz’s thirst for innovation, impact and results has 
remained constant. Founded in 1982 the company employs over 300 people. Today Shobiz lays proud claim to some of most 
enduring client-agency partnerships in the business; some of them going back since the beginning. Shobiz functions across a 
variety of existing and purpose built formats which include but are not limited to Tech Summits, Brand & Product Launches, 
Customer Engagement Programs, Trade Show Exhibits, Market Activations, MICE and more. Shobiz offers its customers a single 
point solution driven by robust expertise and impeccable delivery. Further information about Shobiz is available on the company’s 
website: www.shobizexperience.com 
#ExperienceCounts 
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